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Corporate Social Responsibility
News & Highlights from AMCHAM Members

Please read below to see how AMCHAM members gave back to communities in

Korea in the fourth quarter of 2018.

Air Products Korea

AR £5.

On November 24, Air Products Korea, the world’s leading
industrial gas company, in-house volunteer club Heemangkong
held their regular program “Have Fun with Kids-Give & Cook”
in partnership with Sungmo Welfare Center located in Asan,
Chungnam. Since 2011, this meaningful activity has helped
people at the center feel the warmth and love of family. On
this visit, Air Products Korea joined the caring and sharing
programs of “Warm-hearted Fish Soup and Tteokbboki-Making”
and “Daily Necessity Giving.” This time, tissue paper was
delivered as a daily necessity giving. Air Products Korea plans to
continue regular sponsorship effort and its warm caring for the
neighborhood.

Contact | Kim, Hyoun-Hee (KIMH16@airproducts.com)

On October 26, Amway Korea operated a beach cleanup
volunteer activity at Taean Sambong Beach. Under the theme
“Befriending Taean,” 120 Amway Korea employees participated
and installed sand trap fences for the recovery of coastal sand
dunes. This activity at Taean Beach started after the 2007 Taean
Oil Spill, and the total length of the sand trap fences installed
by the employees in the past ten years measure up to 1.5km.
This is part of the firm’s endeavor to preserve the environment.
Amway Korea was recognized as Company of the Year by the
United States Environmental Protection Agency.

Contact | Sang-Doo Kim (Sang-Doo_Kim@Amway.com)




Bae, Kim & Lee LLC On November 1.0, BKL and its pr.o bong afflll.at.e,
Dongcheon Foundation, ran a community service activity

l)l(] to share bread and noodles to neighbors. About 40 BKL and
BAE, KIM&LEE L.c

Dongcheon members and their families visited Korean Red
— Cross Jongro Hope Sharing Center to make and deliver bread
and noodles to 27 families, including solitary senior citizens,
single-parent families, and multicultural families who live in
Sindang-dong and Hwanghak-dong of Jung-gu, Seoul. Allowing
family members to participate created a more fun experience
for both volunteers and recipients. BKL and Dongcheon, who
will celebrate the ten-year anniversary of Dongcheon next year,
will continue to conduct meaningful pro bono and volunteer
programs.

Contact | Haeram Kim (hrkim@bkl.co.kr)

BMW GROUP Korea From October 29 to November 4, BMW Korea Future Fund
— held a field trip for the 5th Young Engineer Dream Project

gll\inc‘;\{lP @ Q> with 33 students. The Young Engineer Dream Project (YEDP)
Korea is a year-long mentoring program in which professional

technicians of BMW Group Korea offer monthly career advice
to underprivileged students studying automotive engineering
at technical high schools and meister high schools each year.
YEDP field trip provides various opportunities including visit to
BMW’s key facilities and mentoring from professions at each
facility. This year, students visited BMW WELT (multi-cultural
complex), BMW FIZ (R&D center), and BMW Recycling and
Dismantling Centre. Since its launch in November 2013, total
162 mentees have participated in YEDP.

Contact | Yugyoung Kim (Yugyoung.Kim@bmw.co.kr)

On November 16, CBRE Korea, a global commercial real

estate services company, held its annual “Walk for a Wish”

CBRE philanthropic event in Seoul. Aside from participating in the

CB RIGHARD ELLIS walk, which took them around Gyeongbok Palace from Jonggak

Station, about 60 of the local team volunteered time and

resources to make kimchi out of 500 heads of cabbage for the

elderly community at the Seoul Senior Welfare Center. CBRE

Korea employees also donated about KRW 5 million to the
center.

Launched in Asia Pacific in 2010, CBRE’s annual “Walk for a
Wish” is part of a wider “Wellness Week” initiative in which the
company promotes wellbeing of mind, body and environment
through a series of internal activities.
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Contact | Kayla Ryu (Kayla.ryu@cbrekorea.com)




On October 10, Citibank Korea hosted “Climate Action

Conference 2018 (Strategy for everyone to achieve climate

o change 1.5 degrees goal)” with WWF-Korea at the Four

Cltl Seasons Hotel. This conference was part of the Climate

— Action partnership “Change Now for Tomorrow,” which was

“"5|_<|:_oH% o %i‘ﬁ 18 signed in July between Citibank Korea and WWF. About 250

o= SRR = < T environmental experts, government officials and business

leaders gathered to discuss ways to achieve decarbonization,

following the recent adoption of the Special Report on Global

Warming of 1.5 degrees Celsius by the Intergovernmental

Panel on Climate Change. Citibank CEO Jin-Hei Park said,

"Citi recognizes the significance of the climate and hopes the
discussions here will contribute to a sustainable future.”

CLIMATE ACTION CONFERENCE 2018
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Contact| Seong Jae Lee (seongjae.lee@citi.com)

On October 11 and September 15, Dow Korea conducted
the #PullingOurWeight cleanup campaign in Jincheon and
Incheon. 90 employees of Dow Korea and their families
participated in the campaign, collecting more than 200kg of
waste at the beach and river. #PullingOurWeight challenged
participants to remove at least four pounds of waste per person.

“No waste - plastic or otherwise - belongs in the ocean
or anywhere in our environment. Through global and local
collaborations with governments, NGOs, and other industry
leaders, Dow is working to innovate technologies to recycle
waste, clean up existing waste and support initiatives that
prevent waste from entering the environment,” said Dow CEO
Jim Fitterling.

Contact | Kyutae Kim (kkim12@dow.com)

On October 12-13, the Estée Lauder Companies Korea
held the Breast Cancer Campaign event at Lotte World Tower

ESTEE to encourage prevention or early detection of breast cancer.
LAUDER Organized in partnership with Korean Cancer Society and Lotte

World Tower, the event had 6,000 people from 2,000 families in
attendance. The event included Breast Cancer Self-Check zones
and pink photo zones.

On October 12, the Company donated funds to Korean
Cancer Society for breast cancer education and medical service
support in an evening ceremony. The Lotte World Tower was
also lit up in pink for two weeks as a part of the Estée Lauder
Companies’ global illumination.

Contact | Hyelee Yu (hyeyu@kr.estee.com)




On October 30, Facsbogk Korea hosted ”M.ac.le by Korea,
Connected by Facebook,” a bi-monthly all-day training program

facebook designed in collaboration with KOTRA to support the global

expansion of local small businesses and startups. Training

focuses on developing effective digital marketing strategies and
customizing online advertising campaigns. In 2018 alone, the
program successfully mentored over 2,300 from the Korean
tech community at Facebook’s Innovation Lab Korea in Pangyo.

Facebook Korea will continue to help Korean businesses go
abroad.

Contact| Tim Lee (leetim@fb.com)

On November 20, GE and BHGE’s leaders, including Maria
Sferruzza, President of BHGE Asia Pacific, and Dean Park,
President of BHGE Korea, met with the leadership team of

/ the Center for Women in Science, Engineering & Technology

- (WISET) to further strengthen the GE-WISET joint global

mentoring program. Maria Sferruzza stressed GE’'s commitment
to gender diversity and supporting young female students’
career opportunities in STEM. GE and WISET will support
female students for their functional and technical expertise
and facilitate networking with GE’s female leaders. For the last
six years, around 50 mentors from GE partnered with over 250
female STEM students to provide career coaching and leadership
advice and engage in STEM projects for their technical expertise.

Contact | Kyle Chung (kilrak.chung@ge.com)

GSK has opened a playground for children in Banghak-dong,
Dobong-gu, Seoul, in cooperation with Save The Children. This
is the result of an “urban playground improvement project”
that improves old and abandoned playgrounds in urban areas
to ensure children's rights to play safely. From the concept and
design of playgrounds to the whole renovation process, the
facility was newly created to be loved by children by actively
collecting opinions from local children and residents. For the
project, GSK donated 300 million won through donations from
its employees and matching funds.

e ok V) . | Contact | Sang-Won Ko (sang-won.w.ko@gsk.com)




Grand InterContinental Seoul Parnas
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On November 15, Grand InterContinental Seoul Parnas
began the Christmas Tree of Hope charity event to celebrate
the end of the year and share the warmth of Christmas. This
year, the Christmas Tree of Hope is specially made of 200
Winterberry pots, and each vase has the logo of the sponsor or
a “Love Card” of the sponsor’s choice. The donations from the
Christmas Tree of Hope will be delivered to the Community
Chest of Korea and used to support low-income families in
Gangnam-gu. The Christmas Tree of Hope will be exhibited in
the hotel lobby until January 6, 2019. Winterberry expresses
the warm heart of those who participate in sharing every year.

Contact | Hyejin Jeon (hjjeon@parnas.co.kr)

B SHHIELE.
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On October 27, Habitat Korea successfully hosted a
DIY festival. Over 2,000 young leaders participated and
demonstrated their support for Habitat’s vision, which is a
world where everyone has a decent place to live and the right
to adequate housing. The success of the DIY festival implies
profound and lasting implications for the ways we engage with
youth: encouraging volunteerism and self-reliance, found in the
U.S.’ garage business culture.

Since May, Habitat Korea has revamped its efforts to
connect to the youth via educating students and inviting them
to participate in its annual Korea Blitz Build project. Habitat
Korea expects continued success in youth mobilization.

Contact | Abraham Chung (tmchung@habitat.or.kr)

Herbalife Nutrition
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On November 9, Herbalife Nutrition Korea successfully
completed 2018 Kimchi-Making with Love. Approximately
20 employees of Herbalife Nutrition Korea and children of
Hyesimwon participated in the kimchi-making event. They
made more than 200 units of kimchi and had a pleasant time
eating it together. The event has been held for children in need
during each kimchi-making season ahead of winter.

Herbalife Nutrition Korea operates the Herbalife Nutrition
Foundation (HNF), a nonprofit organization dedicated to
improving the lives of children by helping provide healthy
nutrition to children. Herbalife Nutrition Korea will continue
various CSR activities to help every child have equal access to
balanced nutrition and enjoy healthy, active lifestyles.

Contact | Seulki Baek (Claireb@herbalife.com)




HSBC Korea

In November, HSBC held the final competition of Company
of the Year (COY), a program designed to help high school
students create and operate actual business enterprises
and sell products in the real world. Organized by Junior
Achievement Korea, COY is sponsored by HSBC. Of the 20
teams that competed in the final contest, Simseok High School
and Jeonbuk Science High School won the tickets to the Asia
Pacific competition as Korea representatives. All the teams
brought their products for exhibition and sale. The regional
competition will be held next March in the Philippines. HSBC
has long supported entrepreneurship programs to cultivate
entrepreneurial spirit in young people.

Contact | Seounghoon Lee (seounghoonlee@kr.hsbc.com)

Ingredion Korea

)
Ingredion.

Ingredion Korea has continuously executed the “Sweet
House” campaign. Partnering with nonprofit organization
Urban Care Ministry, 15 employees of helped the disadvantaged
in Bupyeong community on October 16. They oversaw the
painting the doors, outside walls and boiler room. In the
meantime, 11 voluntary employees of Ingredion Korea have
conducted a low-income multicultural family composed
of Korean & Japanese parents and two children. Not only
replaced the wallpaper & floor paper, but also cleaned up
worn-out furniture and household goods. In recognition of
their contribution to the local community, Ingredion Korea
was awarded with a plaque of appreciation from the Icheon-si
healthy family support center.

Contact | Juliana MiHyang Kim (mihyang.kim@ingredion.com)

Johnson & Johnson ran 2018 Volunteer Month for the entire
month of October to encourage employees to participate in
corporate social responsibility activities. This year, the company
organized ten programs focusing on helping children. As one
of the ten programs, a fundraising event was held to support
children with facial deformities. An online platform was used
to raise funds, drawing about 6,000 employees, families and
acquaintances to participate in the event. The company band
organized a concert towards the end of the month to raise
additional funds. Johnson & Johnson donated KRW 24,000,000
to support five children. Other programs included making
Wish Bears, visiting center for children with special needs and
knitting hats for newborn babies.

Contact| Jeehyun Oh (joh22@its.jnj.com)




On October 31, |TI Korea.successfully concluded its 2nd
Annual Portable Ashtray Design Contest and held an award
' ceremony. The contest is a part of the |TI Smoking Manners
Campaign, which aims to foster a culture where smokers and
nonsmokers can coexist while respecting each other.
= A total of 191 submissions were reviewed under
7718 AR Cidkel 2 : criteria such as expressiveness, originality, mass appeal, and
; functionality. The grand prize was awarded to the submission
titled “Today’s Arctic,” which was submitted by Jin-hui Park, a
student and independent participant in the contest.
JTI Korea will incorporate the grand prize-winning design
into actual portable ashtrays to be distributed through the
Smoking Manners Campaign in 2019.

Contact | Christie Kang (yousun.kang@jti.com)

On November 17, Kelly Services opened Kelly Kids Café
for parents working at Kelly Services. Kelly Kids Café supports
KE'.I.‘/ working parents at Kelly and provides free time without their

children. Kelly volunteers prepare a variety of programs for the
children, including office tours, coloring pictures and watching
animated movies.

Kelly has been recognized for their various family-friendly
policies and programs as having the “Best Friendly Management”
by the Ministry of Gender Equality and Family (MOGEF),
certifying that the company has implemented parental leave,
spouse maternity leave, and a flexible working time system well
in 2018. Kelly Services runs various CSR activities that contribute
to support families and moms seeking new career opportunities.

Contactl Amy An (amy_an@kellyservices.kr)

On October 24, Lee & Ko’s Pro Bono Committee held

an Awoo Doll Making Event with UNICEF Korea, at which

S%ee suppor_ters made and adopted dolls. Every year since 2015,

KO approximately 40 Lee & Ko attorneys and staff members have

participated with great enthusiasm. The funds gathered have

been used to provide children in developing countries with
vaccination against six diseases and malaria-mosquito nets.

Mr. Seok-Pyo Hong, partner at Lee & Ko and secretary of
the Committee, commented that he was “thrilled to see Lee &
Ko members engage in this meaningful event,” and that he will
“continue to organize community activities so that the firm can
have a positive impact on society.”

Contact | Seok-Pyo HONG (seokpyo.hong@leeko.com)




Lee International IP & Law Group

Lee International

1P & LAW GROUP

On October 7, Lee International IP & Law Group held the
ninth sponsorship event for the children in Sundeokwon,
a nursery facility. Hosted by attorney Ho-Won Park, the
sponsorship started as a fund-raising event in order to help
teenage girls who were about to leave the facility and live on
their own. Lee International has been providing the venue
for the event as well as talent donations and other forms of
support, including educational expenses and laptops.

The Ministry of Health and Welfare has made a public
recognition of attorney Park’s services of helping neglected
children for 10 years by giving a Minister’s award.

Contact | Bo-Hyun Gwak (bhkwak@leeinternational.com)

LINA Korea
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On December 4, the LINA Foundation received the
Health & Welfare Minister’s Award. At the award ceremony
of 2018 Contest of Elderly Living Alone Support Programs, it
received an excellence award in a photography category with a
picture of LINA volunteers working to improve the residential
environment of elderlies living alone.

Mi Sook Choi, a telemarketer at LINA’s affinity center,
earned the grand prize for her essay on building a relationship
with a senior since 2012 through Care Call. Care Call is a CSR
program involving 1,600 LINA employees and TMR volunteers,
who are matched with seniors and make regular calls and
visits for conversation. They share their stories to support and
continue their Care Call participation.

Contact | Kim Ji Ha (jiha.kim@cignakorea.com)

Maersk Korea Limited

£, MAERSK

Maersk Korea (including Sealand Korea and Safmarine
Korea) took a step forward to a company living with society.
Maersk Korea participates in the annual hat-knitting
campaign, “Knit One, Save One,” held by Save the Children,
an international relief agency. Under the slogan “Do common
things, make value together,” more than 40 of our colleagues
gladly gave a warm helping hand to newborns around the
world by contributing their personal time and effort. Hoping to
spread this good value, some of our customers and neighbors
volunteered in this project as well.

Contact | Lim, Chaeyeon (chaeyeon.lim@maersk.com)




On November 20, Manpower employees carried out

services as parents, such as cleaning shelters, changing diapers

ml! and giving warm baths at the Seoul Temporary Infants Daycare

Manpower Shelter in Yeoksam-dong. Manpower Korea, always looking for

a better tomorrow, has been carrying out social contribution
activities led by its employees.

Manpower focuses on sustainable management with
the belief that “the practice of love and sharing must go on.”
Manpower will continue CSR activities to ensure that our
society and neighbors can live happily together by continuing
our love sharing program every month.

Contact | Nora Choi (nora.choi@manpower.co.kr)

On November 5, Marsh Korea’s CSR Committee gathered to
participate in a bread and noodle making event in partnership
with the Korean Red Cross. On this day, 40 colleagues divided

&% MARSH into two groups to make bread and noodles to share warmth
with those in need. In addition, Marsh Korea donated KRW

700,000 to the organization to be spent on necessities to

improve the quality of people’s lives. Marsh Korea plans to

provide ongoing support and continue to make a difference in
the community.

Contact | Jieun Kim (jieun.kim@marsh.com)

MetLife Korea Foundation, in partnership with the Korean
Academic Society of Financial Planning, has developed the

M MetLife financial health evaluation tool called “Five Minute Financial

Health Checkup.” This tool aims to increase awareness of the

importance of financial health and provide opportunities for
Korean households to check their financial habits. It evaluates
households, displays if there is a gap between their real and
chxetzrpals perceived financial status, and offers customized guidelines

2a|x YSAZLS 9Jst to enhance financial health. MetLife Korea Foundation focuses

Rp7HEICH &84 71 N , on financial health and inclusion as its core CSR strategy to
enhance the financially healthy lives of Korean society.

Contact | Hye rang Cho (hye-rang.cho@metlife.com)




MSD Korea Ltd.

: INVENTING FOR LIFE

In November, MSD Korea sponsored DA-NA-UM, a program
that helps cancer patients and survivors return to society by
providing three-month training on self-reliance and internship
programs. DA-NA-UM is the flagship social responsibility
program of MSD Korea meant to encourage cancer patients
return to their normal lives and find jobs after being declared
fully recovered or able to work again.

The program featured customized education on selected
topics such as counseling, photography and computer
skills. About 20 cancer survivors attended the training and
successfully completed the final stage of internship. MSD Korea
will continue to develop the program and support cancer
patients' healthy return to society.

Contact| Jee won Shin (jee.won.shin@merck.com)

On October 12, New Wrap donated products to Goong
Top General Social Welfare Center in support of their
upcoming event. A hidden champion of food package material,
New Wrap Co., Ltd., has been supporting vulnerable members
of society since January 2014. New Wrap tries to help create
a better environment by of returning benefits to society.
New Wrap will continue to put effort into their social sharing
culture in order to give happiness to society.

Contact | Sun mi, Kim (finekiss42@naver.com)

On November 22, 45 Nike Korea employees took part in
the gimjang volunteer work at Yangmury Village, a nursing
home for people with disabilities located in Icheon. Nike began
the Yangmury Village volunteer work in 2009 to contribute
to the community as a social enterprise. Over the past 10
years, active efforts have been put into various tasks, including
carrying out emergency inspection and repairs when the
heating boiler breaks down or electrical installation problems
occur. Nike’s maxim is, “If you have a body, you are an athlete.”
These volunteer activities are important for Nike Korea to help
all “athletes” realize their dreams and aspirations.

Contact| Jihoon Kim (Jihoon.kim2@nike.com)




m On October 26, Nu Skin Korea Force for Good Committee

held a performance event for families who have participated

NU SKIN in the Nu Skin Good Parenting Education program at the

AP e Olympic Memorial Museum in Ansan city, Gyeonggi-do. The

Good Parenting Education program is a parenting class that

emphasizes that “all” of the mother is “mother” who are not

“different.” Participants, including foreign wives and their

children, attended various education programs at the child

care center this year. Attendees, including 140 families who

completed the Good Parenting Education program, watched

exciting family musicals and had time to interact with each

other through various events such as face painting and dice
games.

Contact | MiSun Jang (msjang@nuskin.com)

On November 2, 23 Oracle Korea employees delivered

1,500 briquettes to five households in the Sadang-dong

. area. This activity was part of Oracle’s Global Volunteer Days

ORACLE (GVD) program, which is a celebration of the ways that Oracle

employees give back to their local communities. During these

eight weeks, thousands of Oracle employees engaged in

volunteer projects that benefitted communities around the

world.

On December 14, Oracle Korea also held a “Be-Oraclaus”

volunteer activity at a child care facility. About 50 Oracle
employees became Santa Claus to deliver gifts.

Contact | Hyokee Min (hyokee.min@oracle.com)

Pfizer Korea On October 16, Pfizer Korea and Helpage Korea co-hosted
— 2018 Healthy Ageing Talk as part of Pfizer’s Healthy Ageing/

@ i Bisam Get Old initiative to emphasize healthy ageing and create a

favorable environment to improving health and quality of

) — life. The talk featured a lecture by social media creators who
zw\— HOIR 2018 HEALTHY AGEING TALK MO - . . . .

L M M a practice healthy ageing through drawing. They explained that

wmm [ i oo they share their personal thoughts on healthy ageing through

their experiences of communicating with different people
and creating meaningful memories with family. A Q&A session
also featured healthcare professionals discussing physical and
mental healthcare.

Contact| Jang, Young-Zoo (young-zoo.jang@pfizer.com)




Qualcomm Korea

Qualcom

On November 23, Qcare, Qualcomm Korea’s in-house
volunteer community, hosted the “Delicious Kimchi, Delicious
Sharing” event at Hansarang Home of infants at ChildFund
Korea located in Gwangju, Gyeonggi-do. 50 employees of
Qcare joined to prepare 1,000 kg of delicious kimchi so the
community can enjoy it for a full year. This activity will allow
disabled children to have well-balanced, nutritious meals and
feel the warmth of sharing. They also donated funds to establish
a long-term kimchi storage container, which the Hansarang
community has always needed. Qualcomm, a leading innovator
of next generation technologies, products and services, will
continue to serve the community and look after those in need.

Contact | Miranda Kim (c_hannur@qti.qualcomm.com)

On November 2, RGA (Reinsurance Group of America)
Korea employees visited With Hansup, a nonprofit organization
located in Guro district that boosts the education and career
of low-resourced local children, and participated in the
“Kimchi-Making with Love” volunteer activity. Despite the cold
weather, all RGA associates worked very hard in making kimchi
with approximately 200kg of Napa cabbage. RGA employees
were divided into three teams: the kimchi-making team,
the wrapping team, and the dish-washing team. One RGA’s
associate said about the benefits of the event, “It was not only
making kimchi for the people who needed it for winter, but
rather experiencing what it really means to feel grateful that |
can be of help.”

Contact| Liz Shin (Liz.Shin@rgare.com)

Seoul Foreign School
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Seoul Foreign British School has been supporting TASSEL
Cambodia (Teaching and Sharing Skills to Enrich Lives) for
several years in support of Universal Children’s Rights. The
school has visited the village, raised funds and regularly
supported these communities in Cambodia. The school’s
mission is to help children go to school and get access to
learning where otherwise they could not. The school’s aim is
to better last year’s total of KRW 6,000,000, which goes to the
Cambodian children. A key part is the Skype assembly, where
the two sets of students speak to each other. They feel a real
bond as they say “I love you” in Khmer. Teacher Claire Olivier is
the coordinator.

Contact | Jane Forster (jane.forster@seoulforeign.org)




SHIN &KIM

B HF

On October 11, Shin & Kim held a Pro Bono Roundtable on
legal education. The Roundtable consisted of three sessions:
on-the-spot career experience learning, legal education, and
human rights education. Each session covered discussions
among experts, and participating attorneys. With the experts
and attorneys driven by enthusiasm for better legal education,
the Roundtable led to meaningful good ideas. Shin & Kim,
which has been providing on-the-spot career experience
learning, legal education for protection of intellectual property
rights, and education on school violence for students, will make
continued effort to promote legal education for improvement
of citizens’ legal awareness by reflecting the proposals from the
Roundtable.

Contact | You-Jin, Seo (yjseo@shinkim.com)

TOYOTA

On November 14, the Toyota Classics was held at the
Seoul Arts Center. The Toyota Classics, which started in 2000,
is a representative “cultural contribution activity.” Since 2013,
Toyota Motor Korea has been designing performance with
the theme “Hybrid for Music.” This year, the first part of the
performance featured classical music, and the second part
featured musical and opera.

In addition, the Hanbit Bitsori Choir, composed of visually
impaired children, performed on stage. Every year, ticket sales
of Toyota Classics fund the Toyota Charity Hospital Concert,
which encourages patients and their families to visit hospitals
and play mini concerts across the country during the end of the
year.

Contact | Lim, Hyo-Yeon (hylim@toyotamotor.co.kr)

UPS designates every October as a Global Volunteer
Month (GVM), when UPSers participate in various activities to
give back to their local communities. UPS Korea put in 1,424
volunteer hours through 20 programs this year with 223
UPSers, their friends and families participating. One key activity
took place on October 20, when 25 UPSers and their families
worked together with Lovebike, an organization that repairs
old bicycles and donates them to low-income families. They
washed discarded bicycles and learned how to replace and
repair broken parts. UPSers were not only able to help the less
privileged, but also contributed to environmental sustainability
by putting bicycles that would have otherwise been discarded
back to use with people who needed them.

Contact | Iryn Park (iryn.park@ups.com)




WeWork Korea

wework

On October 5, WeWork Korea employees came together to
clean, de-weed, and beautify the famous Mirror Pond in Seoul
Forest. Located between Jungnangcheon Stream and Hangang
River, Seoul Forest Park is one of the most treasured parks
in Seoul. The volunteer event has been initiated by WeWork
as part of the global initiative known as World Clean-up Day
2018, in which WeWork Korea employees gathered as one
solid team to beautify one of Seoul's most beloved parks. As a
planet-friendly company, WeWork has always been dedicated
in protecting the environment under the belief that “we can all
make a positive impact to our environment.”

Contact | Jaewon Yoon (jaewon.yoon@wework.com)

Yoon & Yang LLC
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YOON &YANG

On November 23, Yoon & Yang LLC and Yoon & Yang Pro
Bono Foundation hosted the 1st School Law Competition. The
competition helps middle school students grow into democratic
citizens through proposing laws that may be obeyed at schools.
Six Finalist teams proposed insightful laws on reducing waste,
preventing sexual harassment and resolving conflicts. They
emphasized the meaningfulness of directly participating in the
process of creating solutions to school-related issues.

Team Onsaemiro of Beondong Middle School won the
first prize for their School Conflict Settlement Law, and Team
Sangmyung Eco Bapsang of Sangmyung Middle School won
the second prize for presenting laws on reducing food waste.
Winners received scholarships and gifts.

Contact | Bo Hyun Ham (hbh@yoonyang.com)

On November 3, the Yulchon Litigation Support Team and
their family members visited Miseong-dong, Gwanak-gu in
Seoul to donate rice and coal briquettes to needy residents.
About 3,000 coal briquettes and 400kg of rice were delivered
to the elderly living alone and low-income family residents in
the area.

Yulchon has been providing similar services since 2017
and will continue to support employee initiatives for social
contribution activities that proactively assist disadvantaged
people in our society.

Contact| Jeewon Choi (s_jwchoi@yulchon.com)
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Since 1953

AMCHAM

American Chamber of Commerce in Korea
AMCHAM Korea F8t0| 245 3[2| (@2

The American Chamber of Commerce in Korea (AMCHAM Korea) was founded in 1953 with a broad
mandate to encourage the development of investment and trade between Korea and the United States.
AMCHAM is the largest foreign chamber in Korea with around 1,800 individual members from around
900 member companies with diverse interests and substantial participation in the Korean economy.
AMCHAM Korea celebrated its 60th anniversary in 2013. To find out more about AMCHAM, please visit
our website: www.amchamkorea.org.
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PARTNERS " FOR THE FUTURE

Partners for the Future Foundation O|2}2|SHEX}xHEt

Established in February 2000, Partner for the Future Foundation (PFF) is the charity arm of AMCHAM
Korea whose purpose is to improve the lives of Korean citizens by ensuring that all have opportunities for
meaningful employment. The Foundation provides assistance in the form of college scholarships and
vocational training to help people find employment opportunities. PFF is maintained through contributions
from multi-national and Korean companies and individual sponsors; it has raised over $13 million and
provided scholarships to over 2,000 Korean students since establishment as of December 2013. The
Foundation provides various partnering opportunities to give back to the community for companies
interested in charitable giving. For more information, please call +822-6201-2251/2.
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